REPORT OF THE IMPLEMENTATION OF THE 2008 NATIONAL PROMOTION TRADE PROGRAM “ SURVEYING AND DOING BUSINESS IN BRAZIL AND THE UNITED STATES  MARKETS”
According to the Decision No.2492/QD-BCT dated 28th December 2007 of the Minister of Industry and Commerce approved the 2008 National Promotion Trade Program “ Surveying and doing business in Brazil and the United State markets”presided over by Vietnam Pepper Association.
For implementing the 2008 National Promotion Trade Program, , the Vietnam Pepper Association delegation visited in Brazil and United States from 06th to 21th September 2008 leaded by Mr. Tran Ngoc Chau – Vice Chairman of VPA. The delegation consisted of 24 members include leader of VPA, representative of the Department of Cooperative Finance and VPA’s members who are leaders of Enterprises exported pepper, spices and agricultural  products of country. They are follows:
1. Vietnam Pepper Association : 2 persons

1.1 Mr. Tran Ngoc Chau – Vice Chairman of VPA

1.2 Ms. Nguyen Thi Phuong – Chief Accountant

2. Representative of the D.C.A


: 1 person

3. Intimex HCM 





: 1 person

4. Pitco              




 
: 1 person

5. Petec Coffee 




   
: 1 person

6. Amberwood  




   
: 1 person

7. Vegetexco 





: 1 person
8. Agrexport SG





: 1 person

9. Inexim Daklak





: 1 person

10.An Phuc 






: 1 person

11.Vinh Hiep





: 1 person

12.Simexco Daklak




: 3 persons

13.Phuc Sinh





: 1 person

14. Fitco GmbH





: 1 person

15. Vina Nha Trang 




: 5 persons

16.Phuong Hoang





: 1 person

17. Nam Nguyet





: 1 person

The Program of visiting as follows:
In Brazil: from  08th -12th September 2008
- The delegation had visited the Vietnam Trade Office in Sao Paulo – Brazil and meeting with Mr. Pham Ba Uong – Commercial Counsellor and Mr. Tran Su - Commercial Attache in Brazil. They informed the Brazil Pepper Industry as well as the situation of market and counsulted how to do business in Brazil market. 
- The delegation visited the Trade Fairs Expo America 2008 in Sao Paulo - Brazil. This Fair was primarily showcasing the kind of machinery, conveyor of technology to other types of packaged food and bottled soft drinks of all kinds. This is also one of the models can  open new business direction.

- The delegation also visited the Board of  Goods Transaction – BM&F in Sao Paulo - Brazil. In here, the delegation had learned and gained more the method of business in terms of goods and posted market for agricultural products.

- During the time of visiting in Brazil, the delegation had visited the Association Brazilian of  Exporter and Production - ABEP. Among the issues which were discussed about production, trade and quality related to pepper, market review and information exchange between two organizations. Especially the delegation had visited pepper plantations and sightseeing warehouses. The two sides were warmly exchanged experiences in the fluctuation of market as the current. In addition, the ABEP & VPA were also expected to make a commitment memoradium of cooperation for exchange information. This was good signification for developing closed relationship between two Associations.

In the United States: from   14th – 20th September 2008
- The delegation had a meeting with American Spices & Trade Association (ASTA) in Washington DC. The two sides were warmly discussed about the regulations, trading custom, distribution systems of pepper industry, spices and agricultural products in the U.S. market . After the meeting, the delegation visited Vietnam Trade Office in Washington DC. They had exchanged on function and misson of Vietnam Trade aboard, willing to help Enterprises for developing business market in the United State.

-  During the time from 16th – 18th September 2008, VPA coolaborated with the Vienam Trade Promotion Center in  NewYork and the Viet Nam Trade Office  in Los Angles organized workshops which one in NewYork and the other in Los Angles with subjection "Potentiality of the Vietnam Pepper Industry - Taste and Quality for the American market". In two workshops, the delegation had directly meet with customers, contacted with  American Companies, who are pepper & spice importers, distributors. It is an opportunity for the both countries companies understand each other and set up the business relationships in the future.
Assessment of the survey markets and  business trip:
The business trip in the Brazil & United States markets by Vietnam Pepper Association has completed successfully. The trip has achieved the purpose and objectives of the National Promotion Trade Program had been proposed:

• In the Brazil: 
 
     -  Accelerating to provide two-way information between the ABEP & VPA.
· Agreement the further closed relationship between two Associations.
· Surveying Brazilian export – import market.
• In the United States:
-  Advertising extensively the potentiality of Vietnam Pepper Industry in the United States market.
 -  Create closed relationship with American Spice & Trade Association - ASTA.
-  Creating a change for Vietnam Enterprises to meet directly with USA partners to sign contracts, transacitons and learn about traditional business, distribution systems of pepper products, establish the business relationships and enlarge export to U.S market.
